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Ricky Lee: Please tell me a little about your background and why you chose 
to become a fashion designer.

Gaspard Yurkievich: I was born and raised in Paris by Argentinean parents. 
My father was a poet and a critic of Latin American literature who, from 
a very young age, was in love with movies from the 1930s to the 1950s. My 
grandfather was Jewish and he moved from Poland to Argentina in the late 
1920s. At 6 years old, I was already aware of the Shoah and also very aware 
of the famous actresses from American musicals: Rita Hayworth, Marilyn 
Monroe and Louise Brooks. I wanted to be Fred Astaire. Later, I used to read 
Vogue and watch the coverage of Yves Saint Laurent fashion shows on the 
news. All of my sister’s girlfriends were studying fashion at Studio Bercot 
and hanging out at Le Palace, the famous Parisian nightclub. That made me 
want to be a part of that scene, too! 

RL: After assisting Jean Colonna, you became a fashion publicist for awhile 
working with such designers as Veronique Leroy, Zucca, and Sergio Rossi. 
What did you learn from this experience and how has it effected the work 
that you do today?

GY: I learned how to promote the collections of very different designers 
and that helped me structure my arguments for my own work, which is 
one aspect of the business. I started my company with my brother Damian 
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and my partner Guido. They both have very different backgrounds. My 
experience working as a studio assistant and as a press assistant for other 
designers, plus Damian’s and Guido’s experience were complimentary 
and helpful in creating our fresh vision for the business in 1998 when he 
started. The fact that I’ve done a bit of everything at my company is valuable 
in helping me build a strategy with my employees in many categories: 
commercial, promotion, production, etc. 

RL: How important was winning the grand prize at the Festival d”Hyeres to 
your career?

GY: The festival was smaller then than it is today but it was already very 
important and professionally done. My attitude was: “Let’s go and start 
the collection!”

RL: How would you describe your aesthetic or vision?

GY: A style at once glamorous and urban, sensible yet extremely modern, 
and anchored in the history of Parisian elegance. It’s fashion for people who 
enjoy fashion and who are aware of the construction and texture of clothes 
in general. People with a couture background and cosmopolitan life. 

RL: You have collaborated with artists, architects, musicians, etc. Could you 
talk a bit about those collaborations and your process when you work
with others?

GY: I ask people to complete the vision of my collections. It’s a way to tease 
people to get into the emotional side of my collections.  

RL: What is the relationship between contemporary art and fashion?

GY: I think everything is transversal. Everybody is looking in every direction 
before expressing a vision. Fashion is still linked to a very commercial 
industry. I consider myself a business man as well as a fashion designer. 
I have 10 employees.  I have many deadlines and I’m self-funded with no GASPARD YUKIEVICH
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producer or help from the government, which many artists have. 

RL: What are the similarities and differences between your women’s and 
men’s collections?

GY: Women wear dresses and high heels! No... The philosophy is the same: 
A playful and sexy approach to fashion with a twist of conceptual vision. We 
share fabrics and cutting systems. The men’s collections are more recent 
and its evolution has been more towards wearable sophistication. 

RL:  How have your collections changed and developed over the years?

GY: It’s always the same vision. We don’t change our philosophy. The 
style has been the same since the first show. Each collection is linked by a 
constant vision. We just work hard on being more sophisticated: better cuts, 
better quality, better prices.

RL: Please describe the inspirations for your men’s and women’s collections 
for Fall/Winter 2010.

GY: The second half of the 1980s was witness to the emergence of the 
BUFFALO movement, spurred by Ray Petri.  More than a sartorial style, it 
was a frame of mind or an attitude that provided an incomparable elegance 
to the urban style. The Fall/Winter 2010/11 Men’s collection pays tribute 
to this elegance with its multiple references. For the Fall/Winter 2010-2011 
Women’s collection, I reaffirmed our identity: a style at once glamorous 
and urban, sensible yet extremely modern, and anchored in the history of 
Parisian elegance.  The Winter 2010-2011 collection is a perfect example. 
The title, WISTFUL THINKING, is a play on words evoking nostalgia and 
melancholy while remaining seductive. It echoes the candid and severe, 
colors of autumn.  Fawn, tobacco, rich browns and golds, blue-green, moss 
green and orange spice up the ensemble like rays of light.

RL:  Tell me about your accessories lines. 

GY:  We launched the shoe line at the same time that we launched the men’s 
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collection. It’s important in our structure and economy. We worked in co-
branding partnership with Eastpak for bags and footwear and we presented 
the second collaboration with Eastpak in June during our Men’s show. We’re 
at the stage where we are trying to multiply the lines with cheaper prices for 
men and women.  

RL: Your clothes are sold in stores around the world but how important to 
you is it to have your own boutique?

GY: In my case, it’s the only way to grow financially. I’m working on being 
more global and plan on opening shops of my own in the near future. 

RL: What is excellence?

GY: It’s a luxury thought ....

RL: What projects are you working on now or planning for the future?

GY: A lot of things are still in the works. But, for sure, we will launch our 
second bag collection with Eastpak, shops in the near future and arty photo 
shoots with Bianca Pilet and Charles Freger.
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